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KAKBO E MAPKETUHT
YPE3 CbOAbPXAHWE?



_GUINNESS

[Mpe3 1954, Ha cbp Xto bumnsbp My
XpyMBa ngedrta ga npomMoTtupa
bupaTta Guinness c paspellaBaHe
Ha CrMopoBETE B KPbYMMW.



[Mpes3 1900, 6partarta nponssoanTenn
Ha rymun Egyapg n AHgpe MuwneH
ny6nnkyBaT rug 3a ¢ppeHckuTe
MOTOPUCTW, 3a Aa ' BObXHOBAT Aa
MbTyBaT NoBeYe.



CONTENT MARKETING?

Content marketing is a strategic marketing
approach focused on creating and distributing
valuable, relevant, and consistent content to
attract and retain a clearly-defined audience —
and, ultimately, to drive profitable customer
action.



CONTENT MARKETING?
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Moxe pa ce nsnonssa 3a
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attract and retain a clearly-defined audience —

and, ultimately, to drive profitable customer
N

action.

CTtpaTtervs, a He “BCUYKM
APYrv NpaBsT BUAEO,
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MPOCTO ®ATUPAI (CKOPO)
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NoaOXoaObT

“Jabs are the lightweight pieces of
content that benefit your customers by
making them laugh, snicker, ponder,
play a game, feel appreciated, or
escape;

are calls to action that

benefit your businesses.”

— —
BESTSELLING AUTHOR

— GARY VAYNERCHUK —
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NMPEON3BUKATEJICTBOTO

CAREFUL, THE LAST
CONTENT WAS FULL
OF MARKETING.

® marketoonist.com
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CbAbP>XXAHWE CINOPE/L
[MOTPEBUTEJICKATA INbTEKA



MOTPEBUTEJICKA ITTbTEKA
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MapkeTuHr 4.0, dunun Kotmbp

CbAbpiKaHne, KoeTo CbObpXaHue, KOeTo gaBa CbobpiKaHue, KOeTo
MHGopMKMpa, BABXHOBSBA, 06eKTNBHM OTroBOPU npasu noTpedbutennte no-

yCMUXBa, 3abaBnsBa, yCrMeLwHN 1N 0OBOJTHU
BneyaTtnssa °ce



CbAbP>XXAHWE CINOPE/L
MUKPO-MOMEHTUTE



MUKPO-MOMEHTW  [ucomoments occur wnen peopi

reflexively turn to a device — increasingly a
smartphone — to act on a need to learn
something, do something, discover
something, watch something, or buy
something.

HDW’S THIS - THING® ’a’ | RK-AGAIN



https://www.youtube.com/watch?v=cplXL-E1ioA

4 OCHOBHU TUIA

| Want to Know

How to play Pokémon Go
How to play Powerball

How tall is the Empire
State Building

| Want to Go

Where is Bali
What to do in Vegas

Where do | vote

Snow cream recipe
4-week ab workout

How to make slime

| Want to Buy

Coffee nearby
Grocery store near me

Nintendo Switch



crormuin MOMEHTU BCEKU OEH

Amy had 419 =
digital moments searches
researching her =

trip over 2 months 380 web
page visits

of these
Mobile ‘ digital moments
Total Digital Moments ' } 1 ‘ | happened On
Desktop \

mobile



CbAbP>XXAHWE 3A MOMEHTW

[-want-to-get-away
moments

(dreaming moments)

e
-
9

Time-to-make-a-plan
moments

(planning moments)

Ton 10 NyKCO3HM KbMMNUHra
B bwnrapus

Hai-go6pe ckputute
panckn kbTyeTa

@

Let's-book-it
moments

(booking moments)

JocTtaTbyHn N ca Bu 4
OHu B MNpara?

MyseuTe, kouto TpsibBa fa
nocetute B bepnuH

CB'bpSQHI/I AectunHaumm

MbBKaBKM ONuUMK Ha Mo-
HUCKa LeHa

Han-6bp3 mapLpyT

Can't-wait-to-explore
moments

(experiencing moments)

BuckButkuTe Ha
Doubletree by Hilton




TEMU 3A CbOAbPXAHUE,
KOETO UHTPUTYBA
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Keyword Overview: hiking trails near
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hiking near me = 450,000 213 2
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+  hiking trails near me B 450,000 5212 2 35
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ANSWER THE PUBLIC

QUESTIONS W PREPOSITIONS &5¢ COMPARISONS 40 ALPHABETICALS 208 RELATED &

RESULTS FOR HIKING (TOP) ¥ Download CSV

() Visualisation E Data
are Image J l Hide ’ can [ Image { Hide how Image J Hide
are hiking poles worth it can hiking boots be resoled how hiking boots should fit
are hiking shoes good for walking can hiking shoes be used for walking how hiking changes your body
are hiking boots waterproof can hiking cause miscarriage how hiking trails are made
are hiking boots necessary can hiking build muscle how hiking changed my life
are hiking sticks useful can hiking sticks be camried on airplanes how hiking helps your body
are hiking boots steel toe can hiking help lose weight how hiking is an aerobic activity
are hiking boots good for walking can hiking shoes be used for running how hiking backpack should fit
are hiking boots supposed to be tight can hiking lose weight how hiking helps your brain



NMUNTAUTE MOTPEBUTEJTUTE

Ehe New York imes

CONVERSATIONS

A Revolutionary Marketing Strategy:

Answer Customers’ Questions /,f 77987/ m R\

N

N



NMUNTAUTE MOTPEBUTEJTUTE

e The Ultimate Guide to
- Using Feedback Polls
e The questions we love to

ask users (and you should,
too!)
o The 15-Minute Poll Kit



https://www.hotjar.com/polls
https://www.hotjar.com/polls
https://www.hotjar.com/blog/2016/03/05/questions-love-to-ask-users/
https://www.hotjar.com/blog/2016/03/05/questions-love-to-ask-users/
https://www.hotjar.com/blog/2016/03/05/questions-love-to-ask-users/
https://cdn2.hubspot.net/hubfs/1951809/pdfs/hotjar-15-minute-poll-kit.pdf

NMUNTAUTE MOTPEBUTEJTUTE

Day 1

Heyal | I'm so happy to you to my st

I know how picky we all are about who we entrust with our email nowadays. | promise | will treat
your email with great care and try to bring you the most value | possibly can!

gh this is ob y an d email, the replies are read by a real human - me.

So can you spare a minute to reply to this email and let me know:

Day 14

Hey, it's me again.

Two weeks ago, you joined my subscriber community. | hope you had the chance to review the
latest edition and checked out some of the content on my blog.

I I have one question for you: What would you like me to write about? I

-
Is there an issue that keeps you up at night? Is there something you expected to learn from me
but didn't? Now's your chance to let me know!

Looking forward to your answer,
Vassilena

P.S. Would you ider adding news@
miss any useful content | send your way!

me to your Contacts list? That way you won't

Valchanova.me
You received this email because you subscribed to Valchanova.me or its Bulgarian edition.

What was going on in your life that led you to subscribe to my newsletter today? And what
do you expect to get from it?

Rock the day!
Vassy

P.S. Would you adding
miss any useful content | send your way!!

ova.me to your Contacts list? That way you won't

Valchanova.me
You received this email because you i to me or its
Not your cup of tea? You can always unsubscribe (but Il miss you!)

edition.

Day 60

Hey &

Time flies, doesn'tit?

You've now been part of my subscriber community for some time and | wanted to
ask your honest opinion about your experience.

Will you help me make my newsletter better? All you need to do is answer five
quick questions.

How often would you like to receive the newsletter?

[ Every week is good for me ]
[ Every 2 weeks ]
[ Just once a month ]




TEXKA APTUJ/TEPU4A:
MAKPO-CbAbPXAHWE



MUKPO-CbAbp>XaHne

MaKpo-CbAbp>XaHne




“XOPATA HE YETAT ObJ1r1 HELLA!”

YES, I'M STILL WATGHING
ST 0PJUDGING ME, NETELIX




MAKPO-CbO bP>XXAHUE

e [lo-gbnro

e [lo-BneyaTtnasaly ¢opmat
e [lo-aKTyanHo

e [lo-pgocToBEPHO

e [lo-pobbp AnsanH

e [lo-eMoOUMOHANTHO

e 3a[0BoONIABaA No-Aobpe HyXXaaTa Ha ayauTopuaTa



COBCTBEHU NPOYYBAHWNA

NOBLE HIRE™ Jobs Companies Howitworks For Employers  For Referrers

+

+
3an*nau.|.a|-|e B IT cekTopa B bbnrapus,

2021

Temarta 3a 3annatute B IT cekTopa B Bbnrapuvs e NoBoA 3a Abnru LienTa Hu 6elle fa cbbepeM [OCTaTb4YHO roisiMa M3BafKa oT Xopa, paboTtelum B IT

[MCKYCUM 1 YECTO Ce CMEKYNMpa C HEBEPHM AaHHW. TOBa e U NpuimnHaTa CeKTopa, Taka Ye NPOyYBaHETO Aa € MaKCMMasHO NPeACTaBUTENHO. MMaiiTe

Aa opraHnsnpame HezaBUCUMO aHOHMUMHO Mpoy4yBaHe. O6L|J.O 3,150 Aywn npensua, 4Ye He cMme npod)ecmcHanHa coumnonornyecka areHUMs U He MOXXeM fa
B3exa y4YacTtue, KaTo noseye OT NnonoBMHaTa ca CO¢TyepHM NHXeHepu. nnegunpame 3a a6CcooTHa TOYHOCT Ha pe3syntatute. W Bce nak MbpBOHaYanHuTe
Haﬂ-,qony B CTpaHULaTa MOXeTe ia npo4eTeTe noBe4ye 3a MeTogonoruaTta HU Haﬁﬂ}oﬂ,eHMﬂ Ca, Yye noBe4yeTo AaHHU ca gocTa 6nuskn A0 peanHocTTa.

HU. HapsBame ce paBu e UHTEepecHo 1 Haln-Beye nonesHo!



https://noblehire.io/salary-survey-2021/

BAOEO-CEPUN

AN

ABOUT THE SQUAD APPLY NOW

i b =y
ERPESODE NO. 216

|
|
[

BILLY RASKOG GERTON NOCKEBY
Bookcase, brown ash veneer Uity cart, black Tadle top, beech Lovesest, Tallmyra rust, wood
price varies $29.99 $80.99 $749

g § -



https://www.youtube.com/watch?v=5jYLRfuYsI4

YEBUHAPWU C EKCITEPTW

KyueTo Mu e cTpecupaHo? 3auilo ¥ Kak ia My OMOrHa?:
11K views

’



https://www.facebook.com/zakucheto/videos/276379969690224/

NMOOKACT-MOPEAOMLA

Display a menu

DeUCH ET Havano Kowu cme Hune? MapTHbOPU DevBG Noble Hire ~

Enusop 9: Al & Human-like Robots: Pasrosop ¢ Mapus
Hepuna, Part 2

MpoavnxaBame pasroBopa ¢ Mapusa Heawha, kosito e Al / Data Science Manager Finance & Investments @ Twitter. B Hero wwie uyeTe: — 3a KakBo

Ce U3MnoN3BaT AnafeMuTe 3a MO3bYHU BbIHWU— uMa i Data Science npocbecmorianwcm...

DEVCAST
Enusop 9: Al & Human-like Robots: Pasrosop ¢ Mapusa HeauHa, Part 2

e

DeyCRT - [ R R

Cookie policy

DEVCAST e community-driven noakact Ha Hal-ronsMoTo

oHnaitH dev community 8 Bbnrapus - DevBG. Kanum Noble Hire DevBG Community
WHTepecHn xopa oT tech cpeauTe, roBopuM cu 3a Hewara

OT XKMBOTa U NMEM YUCKU.



https://devcast.bg

Cb30ABAHE HA KAY3A

o\WEYOURSE,
gOME SPACt

#optoutside

On Black Friday, we're closing our doors and going outside. Because we need to. Because that’s

where we feel good, and awesome, and human. Join us!



https://www.youtube.com/watch?v=lMsxrJeJ8lU

B NOJISA HA NMOTPEBUTENA

The Tide Guide = === — 2=
ToaTotal Clean = = == =

We've got a lot on our minds these days...and even more on
shirts, floors and shoes. With the holldays upon us, It's time
to tacklo all manner of fostive messes n th smartest —and
possible. So, we.
experts at Tide to get tips and tricks that help clean any seen
(or unseen) dirt and ois in a snap. Voilal Holiday crunch-time
Just got a litle foss messy, and a lot more manageablo.

[ tatnrrettrmrad

blueberries

5 e e i G ety e ey

| e

[t aried
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grease é

ketchup,
mustard, and
spaghetti sauce

rass S| lipstick o i

o a1 ot s by et e % dirt/mud a
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https://www.tbrandstudio.com/projects/the-tide-guide-to-total-clean/



https://www.wsj.com/ad/cocainenomics

AbJITTOCPOYHU BPb3KWA C
MUKPO-CbO bPXXAHUE



MapKeTUHI MeHUOXbP, KOUTO TOKY-LLO € OCb3Hall,
ye He e nyckas HOBO CbAbpXXaHne BbB Facebook oT 2 cegmuum.



CONTENT-OOPMYIJIN

UHPpopmaLua n 3abaeneHue: dupMeHU U NPOAYKTOBMU:
LnTtatn 3ag Kynucute
N3BecTHM xopa NcTopua Ha dupmaTta unu nHgycTpusTa
JIlobonuTHU pakTn CnomMeHaBaHunA B Meguu
Kynsose Ce30HHM 1 NpasHUYHU TEMU
[MombniHeTe NpasHOTO [MpoAyKTOBO NpencTaBsHe
Bbnpocwu oT ayautopudarta [eTanniHu CHUMKWM
CbBeTn U TpMKoBE [MpoayKT B oencrene
[MonuTtanTe ekcnepTa Mpomouynmn n opepTun

PaspgaBaHku (giveaways)



CONTENT-OOPMYIJIN

Written Content

Guide/E-Book

Infographic/Char

List/Roundup

Video/ Live/Webinar

Timeline

Game/Quiz/Tool

N3TouHUMK: Story Fuel


https://www.storyfuel.co/contentmatrix

ON3AUH ONTUMUSALUA
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DID YOU KNOW?

CATS CAN BE LEFT- OR
RIGHT-PAWED.

PETSONPLACE

THE IDEAL OF CALM EXISTS IN A
SITTING CAT.

Jules Renard

PETSONPLACE ADVICE

YOUR CAT WILL BE HAPPIER WITH SEVERAL
PLAY SESSIONS OF 10-15 MIN THROUGHOUT
THE DAY.




MO-JIECHO INJ1AHUPAHE

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Interesting new Tips & Tricks for Focus

products in our interior upkeep product

showroom FB | BLOG INSTA

FB | INSTA
Video-walk through New offers and a Presenting a full “Behind the
a furnished piece of interior interior done with curtain”
apartment advice our products stories
FB | INSTA EMAIL FB | BLOG INSTA
Quote by a famous Themed selection Which product
designer of products (e.g. do you like
FB five coffee tables) best? - poll

FB FB| INSTA

History of interior News from design Focus

design exhibitions product

FB | INSTA FB | BLOG INSTA




MUKPO-INMOPEOULIA

Can you guess?

At night, the city comes alive.
Especially in Barrio Getsemani
where locals snack on grilled
arepas and dance to Afro-Latin
rhythms.




MUKPO-NMOPEONLN

Swipe up to explore
-




YMHO NOJI3BBAHE HA
NMIAATOOPMATA




YMHO NOJI3BBAHE HA
NMIAATOOPMATA

4 Back to Safari 09:55 instagram.com p
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@ reyka_vodka

©Qar

® 216 likes

Zooming reveals a map of Iceland'’s
ip o gl most famous landmarks.
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Ozone.bg wee
January 24 - §

KakBoTO MOXeM NpasuM.

Hanuwwu "ESE" # we nonyyuw 15% OTCTbNKa Ha BCUYKU KHUTU L
https://ozn.bg/2TagMWJ
3a aa He nuwew noseye ESE nog nocroeete BbB GeicOYK.

*MNPOMOKOABLT BaXKHU 33 KHUTM, JOPU U BEYEe HaManNeHu.
*MpomokoabT Baxu Ao 25.01.2019 r. BKNOYATENHO.

UKEA *MPOMOKOALT He BaXy 3a 3arnasus C NpefBapuTeNHa nopbyKa.
o)

= October 5, 2018 - §

He e TonkoBa TPyAHO la HAMEPULL CUMETPUYHO pellieHne Ha AoCTbrHa
ueHa ¢ kunuM LAPPLJUNG RUTA http://bit.ly/2Qu37ia.

CumeTpus, AOCTONHA
3a uctmHckm Npacg

[IlpomMokop, ESE

=00 29k 383 Comments 763 Shares

= ° 19K 76 Comments 918 Shares



PABOTA C UHDJTYEHCDHPU

All day? Well i
want to see Paris

BB8 in Paris



https://www.youtube.com/watch?v=g0edK5jRBwk

MPEN3IMNOJI3BAHE

HYPERGROWTH

Hypergrowth Talks / / Tribe Talks / 7 Critical Mistakes in Growth Experimentation

HYPERGROW i H 3

GROWTH EXPE TS
CRITICAL MIST

with Heinz Grinwald

Video 9 of 10

CRITICAL MISTAKES

with Heinz Grinwald

7 Critical Mistakes in Growth Experimentation
Experimentation is one of the prerequisites for growth. But it's also one of the hardest processes to get right.

There's so much information abt Mot common experimentation mistakes

work.

That's why we wanted to focus ¢

Continue Reading...

Heinz and | spent maost of our time discussing the critical experimentation mistakes startups make. And these are the seven he wanted us to focus on

',

SEE THE FULL INTERVIEW

Subscribe to the Hypergrowth Talks Library
and get access to all expert interviews.

Mistake 1: Starting too early

There are a few different reasons why starting early can be detrimental to experimentation: “If you start tao early with growth experiments, you will

organization and the team have to be ready for it. [..) The whole
d the team has to be ready." This

to this proc o it's a matter of the product h

2 icely to mistake
r further down.



MPEN3IMNOJI3BAHE

HYPERGROWTH

Hypergrowth Talks / / Tribe Talks / 7 Critical Mistakes in Growth Experimentation

with Heinz Grinwald

CRITICAL MISTAKES

Hypergrowth
Experimentation is one of the prerequisites for growth. But it's also one of

the hardest processes to get right. shared 7 critical
mistakes in design and execution you'd better
avoid:

Blog Services ‘

HYPERCRUW I

GROWTH EXPERIMENTS *
CRITICAL MISTAKES

with Heinz Griinwald

e Hypergrowth
- HYPER a
T " BR800 ol

Experimentation is one of the prerequisites for growth. But it's also one of the
hardest processes to get right. Here are the key mistakes you'd better avoid,
as presented by Heinz Griinwald: https://buff.ly/39h09K1 see more

HYPERCGRGW I H

GROWTH EXPERIMENTS
CRITICAL MISTAKES

Video 9 of 10 m with Heinz Grunwald

o

G

7 Critical Mistakes in Growth Experimentation

hypergrowth.io « 7 min read

o0eos



Hypergrowth
gROWTH 899 followers
2mo -«

When running experiments, you need to think about the metrics your test will

BI Servi
H Y PERG RUWTH 0g; isemvices . impact directly — but still look at the big picture. In our interview, Heinz gave a
great example from his work at KAYAK. Read it all on our blog:

https://buff.ly/39de2ch

Hypergrowth Talks / / Tribe Talks / 7 Critical Mistakes in Growth Experimentation

#experimentation #measurement #metrics #kpis

’ ~

___________ / S & «
- ~ - ~

~

& HYPERGROW TH T
HYPERG uwiH

GROWTH EXPE TS
CRITICAL MIST

with Heinz Grinwald

You have to analyze the
data in the right context.

~

And that's not always
that obvious.

Hisaenld

N“‘" Heinz Grinwald

o
~ ’
]

\



HYPER ?O)iperghrowth
GROWTH foll

You have to analyze the data in the right context. And that's not always that

HYPERGRUWTH Blog  Services ‘ obvious. While talking about growth experiment mistakes, Heinz shared this
great story about the importance of analyzing results in full.

o y Here are the other growth experimentation mistakes we discussed in our
Hypergrowth Talks / / Tribe Talks / 7 Critical Mistakes in Growth Experimentation 7 < 2
interview: https://bit.ly/3uzNOc5

HYPERGROWTH

CRITICAL MISTAKES

with Heinz Grinwald

m Yisesotll m

: oy
GROWTH EXPERIMENTATION MISTAKES

with Heinz Grinwald > i)
e e 0

Why you need to look at the big picture data [Facebook Ads example]



CONTENT FLYWHEEL

Mpeunsnonseate 4yacTu oT
MaKpo-Cbbp)XaHUeETO,
KOUTO 3aXpaHBaTe
penoBHUA KaneHaap

MHBecTUpaTe cneyeneHoTo
BpeMe B Cb3aBaHe Ha
MaKpo-CbrAabpXaHue

CONTENT
FLYWHEEL

MnaHupaTe py6puKku 3a
MUKpPO-CbAbpXXaHue, 3a
KOMTO Cb3paBaTe NOCTOBE
HaKyn

MUmate no-npeasnaum
KaneHpap, KOMTo BU
ocB060)XaBa BpeMe 3a
HOBU ronemMm ngeu



HA JIMHUA CbM 3A Bbl1POCH!

NEW  _
MARKETING CONTENT
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